
Growing Together
Earning Trust and Social License to Operate

John Christie, CEO, Tesco Lotus



About Tesco Group

One of the largest 

retailers in the world

Retail, banking & in-

store media

79 million

shopping trips/ week

Employing 460,000 

colleagues

More than 6,800 shops 

around the world & 

online shopping

Operating in 10 

countries



About Tesco Lotus

1,900+ stores in 

73 provinces

Serving 15 

million 

customers/ 

week

3 online 

shopping 

platforms

15 million 

Clubcard

members

63,000 colleagues



Serving Thailand’s shoppers 
a little better every day

Our core purpose



Brand vision

A brand loved for great quality at 

affordable prices, and for doing good 

things for our customers, our colleagues, 

and our communities



Engaging our stakeholders

CUSTOMERS COLLEAGUES

COMMUNITIES

SUPPLIERS
GOVERN-
MENT



Customer focus

ÅCustomer insight

Å{ŜǊǾƛƴƎ ŎǳǎǘƻƳŜǊǎΩ ƴŜŜŘǎ

ÅIntelligent data collection 
& optimisationthrough 
loyalty programme

ÅPersonalisedoffers & 
seamless experience

ÅEngaging in two-way 
communication



Colleagues advocacy

ÅOne purpose
ÅMaking Tesco Lotus a great place to 

work & shop

Great Place to Work
ÅTotal rewards 
ÅCareer development
ÅGreat working environment

Great Place to Shop
ÅInstilling passion in products and service
ÅSavings programme



Caring for communities

Helping communities Shoe donation & scholarships

Green retailer Combating food waste



Growing together with suppliers

Direct sourcing programmeand PrachaRathprojects help to secure 
sustainable income for local farmers & SMEs



Supporting government initiatives

Agricultural products Thai exports

Cost of living Grooming Thai SMEs



At the heart of our success…


